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Kirkpatrick

President, Lifestyle,

Consumer Devices,
and Core Industrial
Businesses

Dennis Kirkpatrick is the president of the Lifestyle, Consumer
Devices, and Core Industrial Businesses at Flex, the
advanced, end-to-end manufacturing partner of choice
that helps market-leading brands design, source, build,
deliver, and manage products that improve the world.

INn his role, he leads teams That deliver competitive advantage 1o
customers across the entire product lifecycle, enabling agility
and reliability with sustainable practices globally. Mr. Kirkpatrick's
feams support multiple markets and product categories. For
industrial, this includes capital equipment, industrial devices, and
industrial robotics. For consumer and lifestyle, this includes
appliances, audio devices, consumer packaging, and smart
nhome solutions, as well as laptops, wearables, and set-top boxes.

Mr. Kirkpatrick has been at Flex for 18 years and has a proven
tfrack record of delivering sfrong growth and margin expansion.
Most recently, he served as president of the Lifestyle Business and
as senior vice president and general manager of the Core
INndustrial Business. His extensive experience spans business
development, engineering, and high-tech manufacturing. Prior
to Flex, he held leadership positions at glolbal companies such as
Sanmina SCI, APW, Alfa Laval, and J&J Ethicon (Formerly D&G).

Mr. Kirkpatrick holds a bachelor’'s degree in chemical
engineering from Bucknell University and an MBA from La Salle

University.

flex



